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Disclaimer

Thisreleasecontaingorwardookingstatementselatingo the prospectsf the business,
estimateforoperatingndfinanciatesultsandthoserelatedo growtlprospectsf JBS
Theseare merelyprojectionand,as such,are basedexclusivelgn the expectationsf

J B @anagemenbncerninthefutureof thebusinesandits continuedccesgo capital
to fund the C o mp a buginessplan Such forwardooking statementsdepend,
substantiallypn changesin marketconditionsgovernmentegulationscompetitive
pressuresheperformancef the Braziliamconomwandtheindustryamongtherfactors
andrisksdisclosethJ B fiaaldisclosurdocumentandare,thereforesubjectochange
withoupriomotice
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JBS S.A.

(IBS)
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JBS S.A. at a glance
AfterSeararasil acquisition

Founded i n the 195006s in Midwest

IPO in 2007

Leadership position in the global food industry
Estimated revenues of around US$50 billion in 2014
Presence in 5 continents and sales to more than 150 countries

Production facilities in the low cost geographies

of Br azi

185,000 employees
Production P Beef v Chicken ™ Pork a Leather o | amb
capacity 100 thousarkads/day 12 milliohirds/day 70 thousand hogs/day00 thousarides/day 25 thousand lambs/da:
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JBS Strategy To Move Up Value Chain

(JBS) Rationale

Associating quality and branding to
increase clientoyalty

Branding

o
Sy

Customized and further processed

Value added products products for the end users

Expanding a global distribution
platform to reach end clients

Sales and distribution platform

Developan efficientand diversified
globalproduction platform

Production platform

Cost
Financial | Experienced Reduction, Risk W { oF:] + | f dZS 9
Structure | Management Process Management -
Optimization

PAGED




JBS Strategic Positioning
Worl dos Food* (Setntragrdgionstrademilionahneef i ci t s
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JBS is present in the main exporter markets
Global Protein Tradeargest Exporters

Beef Exports

Otherd4.7% Brazil 18.4%

Canada4.0%

India*®7.0%

New Zealan€.2%

Mercosuf* 9.3%

Chicken Exports

Other®9.4%

Australial7.0%

USA 13.4%,

Pork Exports

Brazil 34.8% Otherl.4%

Turkey.8%

Chinat. 26

Thailandb.3%

E.U.10.86

Source: USDA 2012
*Buffaloes / **Excluding Brazilian exports

USA32.7%

Chile2.5%

USA33.4%

Chin&3.2%

Brazil 9.0%

Canadal7.0%

E.U.30.5%
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Meat Consumption Growth Forecast 2011-2020

Expected increase in meat demand by country groups

Meat Consumption Forecast (Million tons) between 201@020
o 338.3
o
Developed
154 S
278.2

2001 Ave 20040 2020 Emerging

B Poultry ®Pork ®Sheep " Beef

SourceEAO- OECD PAGES




SEARA)

Seara at a Glance and
Transaction overview

IBS)




Seara Brasil i Successful history

A Obtains an ISO 9002 certification for the
whole chicken production ¢Heapiranga,
SC (1st. Company in Brazil)

A Ceval incorporates Seara Agro Industrial S/A
and Seara becomes one of deval 6s

G

A Acquisition of Frigorifico
Seara by Ceval Agro

Industrial S.A
1982 A Seara is acquired by
. Cargill
@ 1989
1956
1980 Cargill

A First Brazilian company
to export chicken cuts to
Europe

A FrigorificBeards
founded

! Bs
| acquisitiorof |
1 Seara Brasil 1
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A Marfrig acquir€earaand starts the
integration of previously acquired
assets in the sector

Gonc 2 penasu

B“é;l fu{o Mabella m.é.@.;:‘

SearaBrasil Leading platform resulting from the integration and acquisition of over 20 assets/brands since 20(
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http://www.seara.com.br/nhobento/
http://www.seara.com.br/seara/linha/margarinas/
http://www.superitos.com.br/

v Seara Brasil T Assets overview

Geographic Footprint and Capacity

i AP
¥ @ Sao Gongalo
AM Sizeable operation platform
PA MA CE
RN
c i - . .
i BE 2.6 million birds per day
RO T0 AL
L p O Brasilia
MmT BA Prontodelis
8 Siirofiniia s DFI ¥ @ Verissimo 16.2 thousand hogs per day
% ® Dourados ¥ ® Uberaba
l MG ¥ @ Passos )
80 thousand tons of processed
%/ @ Jacarezinho % ® Amparo o h
W ® % Lapa o  Duque de Caxias prodaucts per mon
—. .
% Salto Veloso I W Sao Matheus
Yok Mo Itagiranqa W Ossco 10 thousand hides per day
Yok ™o *Seara |—!.———. .- ¥ ® Nuporanga
% Bom Retiro > =2 W Jaguariuna
® & @ Frederico Westphalen
R @ Trés Passos ¥ @ Forquilhinha
% Roca Sales
¥ Sta. Cruz do Sul Wrlages
%/ ® Caxias do Sul
@ Slaughterhouses
¥ @ Ipumirim
vk Industrialized/Processed Products

pacell




Seara Brasil i Strong brand portfolio with more than 2.2 thousand SKU
Strong brand awareness at different price p@e@rsatiha global brand

Processed & elaborated

@ Margarines

ﬂﬂ““"

Processed & frozen m Processed

Processed & elaborated
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Processed & elaborated Light processed & elaborated

Processed & frozen /—\
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