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Net Revenue of

R$ 162.1 billion (LTM 3Q17)

Global and

diversified platform

Value added product

portfolio with brands

High performance team with

+235,000 team members

Second largest global

food company¹

Focus on Operational

Excellence
2Note 1: according to Bloomberg ranking

ABOUT JBS



A GLOBAL COMPANY
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An Exclusive Global Production and Sales Platform

As % of Total Revenue¹

Production footprint

Note 1. Revenues by region include domestic sales and imports
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EVOLUTION

From a Brazilian beef company in 2007 to a Global food company

2007

2008

Net Revenue: R$30.3 bi

2009

BERTIN 

2010

EXPANSION IN USA AND 

AUSTRALIA

Net Revenue: R$54.7 bi

2013

ACQUISITIONS: 

TYSON IN BRAZIL 

AND MEXICO

2014

CARGILL PORK 

2015
235,000  

EMPLOYEES

2006

19,000 

EMPLOYEES

Net Revenue: R$3.9 bi

IPO JBS SA

Net Revenue: R$14.1 bi

2016

Net Revenue: R$170.4 bi
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STRATEGY

Global and Diversified Production and Distribution Platform progressing towards value added products with 

brands

Production platform

Branding

Value added 
products

Sales and distribution platform

\\\\\\\\\\\\

+400 production units in    
+15 countries

+350,000 customers and 
sales to +150 countries
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CONSOLIDATED EXPORTS

Exports Breakdown in 3Q17 and 3Q16

Note 1: Considers China and Hong Kong 6

Greater China¹

18.0%

Africa & Middle East

12.9%

Japan

12.3%

USA

9.2%South America

9.0%

South Korea

7.7%

E.U.

6.9%

Mexico

6.0%

Russia

3.8%

Canada

2.6%

Others

11.6%

3Q16

US$3,474.5

million

Greater China¹

19.8%

Africa & 

Middle East

15.7%

Japan

13.8%

USA

9.5%

South Korea

7.1%

E.U.

7.0%

Mexico

6.9%

Russia

3.3%

Canada

2.8%

South America

2.3%

Others

11.9%

3Q17
US$3,625.6

million



Business Units



SEARA
Production of prepared foods and fresh poultry

and pork products in Brazil

MT

MS

SP
RJ

PR

SC

RS

MG

CE

PE

BA
DF

32 slaughterhouse and deboning units

08 slaughterhouses and deboning units

20 PFP units

13 distribution centers

EBITDA LTM 3Q17Net Revenue LTM 3Q17            R$17.7 billion
R$1.4 billion

7.8%  Margin

5.7 million birds per day

21,200 hogs per day

117 ,000 tons per month

Operational Platform

�f Production units located in the 

south, southeast and mid -west 

regions 

�f Production units located in the 

south and mid -west regions 

�f Production units located in the 

south, southeast, northeast and 

mid -west regions

+71,000 team members

8

Main Brands

Brazil


