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Á Net Revenue of

R$ 162.1 billion (LTM 3Q17)

Á Global and

diversified platform

Á Value added product

portfolio with brands

Á Highly experienced team

+235,000 team members

Á Second largest global

food company¹

Á Focus on Operational

Excellence
3Note 1: according to Bloomberg ranking

ABOUT JBS



A GLOBAL COMPANY
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An Exclusive Global Production and Sales Platform

As % of Total Revenue¹

Production footprint

Note 1. Revenues by region include domestic sales and imports
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STRATEGY

6

VALUE GENERATION

Global Synergies 

Plan

Synergies

Working Capital

Optimization

Maximization of 

existing capacity

Organic 

Growth

Innovation, 

product mix and 

brands

Innovation

Focus on being 

the best -in-class 

operator

Efficiency

Optimization of 

Capital Structure
COST OF CAPITAL

REDUCTION

DELEVERAGING

CASH GENERATION

PEOPLE & CULTURE



Our Businesses



SEARA
Production of prepared foods and fresh poultry

and pork products in Brazil

MT

MS

SP
RJ

PR

SC

RS

MG

CE

PE

BA
DF

32 slaughterhouse and deboning units

08 slaughterhouses and deboning units

20 PFP units

13 distribution centers

EBITDA LTM 3Q17Net Revenue LTM 3Q17            R$17.7 billion
R$1.4 billion

7.8%  Margin

5.7 million birds per day

21,200 hogs per day

117 ,000 tons per month

Operational Platform

¤ Production units located in the 

south, southeast and mid -west 

regions 

¤ Production units located in the 

south and mid -west regions 

¤ Production units located in the 

south, southeast, northeast and 

mid -west regions

+71,000 team members
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Main Brands

Brazil
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SEARA

Market 

Perspectives

Strategy

ÁPositive grain cycle

ÁStable chicks production in Brazil

ÁExpected improving economic and consumption outlook in Brazil

ÁExpected 5% decline in poultry production in China for 2018 (USDA)

ÁIncreasing global protein consumption, especially poultry 

ÁFocus on: 

ü Increasing consumer preference

ü Growing numeric distribution

ü Higher value added categories and brands, with product mix 

improvement

ü Premium brand development

ÁInnovation and launching of new products

ÁAsset optimization

ÁStrategic partnerships for export business 




