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JBS S.A8 A GLOBAL FOOD COMPANY

JBS Day Presentation Séo Paulo i December 7, 2017
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0940 3Q17 Results 1040
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IR Manager

09:50 Sustainability

Marcio Nappo
Sustainability Officer



A Net Revenue of

R$ 162.1 billion ™ 3017)

ABOUT JBS

Second largest global
food company?

GLOBAL
LEADER

Global and
diversified platform

Value added product
15T The world’s largest beef producer portfolio with brands

].ST The world’s largest leather processing company
Highly experienced team
151 ) :
The world’s largest chicken producer +235.000 team members

2"“ The world’s second largest pork producer

A Focus on Operational
Excellence

2"“ The world’s second largest lamb producer

Note 1: according to Bloomberg ranking



A GLOBAL COMPANY

An Exclusive Global Production and Sales Platform

RUSSIA @

EUROPE

AFRICA &
MIDDLE
EAST

SOUTH AM.

@ As % of Total Revenue?

Iﬁ Production footprint

Note 1. Revenues by region include domestic sales and imports 3



LEADERSHIP

José Batista
Sobrinho

President and Global
CEO JBS

Quality and Food Safety

Excellence and Innovation
Center

Gilberto Tomazoni

Global COO
JBS

Global Sourcing

Andre Wesley Batista
Nogueira Filho
PPC Board of CEO President JBS
. resiaen
Directors JBS USA South America

Bill Al Martin Tim Brent Joanita Renato Nelson Roberto
Lovette Byers Dooley Schellpeper Eastwood Karoleski Costa Dalcanale Motta
President President President President President President President President President

PPC JBS USA Beef JBS USA Pork JBSUSA Beef JBS Seara JBS Beef New Businesses JBS Leather

Regional Fed Australia Brazil 5



STRATEGY

VALUE GENERATION

Optimization of

CosT OF CAPITAL

Capital Structure
REDUCTION

Organic

Optimization Growth

DELEVERAGING
Maximization of

Working Capital existing capacity

CASH GENERATION

Global Svneraie Focus on being Innovation,
obal Synergies ) '
4 the best -in-class product mix and
Plan
operator brands

PEOPLE & CULTURE
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Our Businesses



Production of prepared foods and fresh poultry
and pork products in Brazil

Brazil
Operational Platform Nl
P Sﬂkf}\ +71,000 team members
» oo o)
v /

o Production units located in the

|
4
south, southeast and mid -west
regions _—
21,200 hogs per day { MTV m
» i .

SEARA

o Production units located in the
south and mid -west regions V 32 slaughterhouse and deboning units
- 08 slaughterhouses and deboning units
117 ,000 tons per month 9 9
f—;’ 20 PFP units
o Production units located in the
south, southeast, northeast and M 173 distribution centers

mid -west regions

Main Brands
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- R$1.4 billion
Net Revenue LTM 3Q17 'R$17.7 billion ' EBITDA LTM 3Q17 i
7.8% Margin




Market
Perspectives

Strategy

A Positive grain cycle

A Stable chicks production in Brazil

A Expected improving economic and consumption outlook in Brazil

A Expected 5% decline in poultry production in China for 2018 (USDA)

A Increasing global protein consumption, especially poultry

A Focus on:

U Increasing consumer preference
U  Growing numeric distribution

U Higher value added categories and brands, with product mix
improvement

U Premium brand development
A Innovation and launching of new products
A Asset optimization

A Strategic partnerships for export business






